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Born and raised in Durbanville although | have always loved o explore our
beautiful Mothercity and its beautiful buildings and views., My mom inspired
me to be creative as she was always making semething new.

| have always been very passionate about design. but only in High School
Lﬂlellenberg High School) my love tor design has grown into my most favorite
obby when | had design at schoaol.

| constantly longed for more creativity in my life and thats when | decided to
study Interior Design at Design Time. During my time at Design Timea | have
learnt a variety of skills including technical skills, working on programs such as
Sketchup, Autocad, Photoshop and Enscape. | have also learnt how to do
textile design, which | furned out to be very passionate about. We also did
product design and we learnt how to answer briefs as to the clients neads,
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An interior is the natural projection of the soul.
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1.

THE RAVERMSTEIM

Lobby | Restourant and Bar | 2 Bed-
room types | Beach Bar| 3pa | Hospl-

tality

BRIEF

I had fo dasign a luxury hofael with a 100 bedrooms with 2
rocm types, the dining areqa, the reception and lobby a bar,
a piumible beach bar and a spa. The hotal interior had to be

inspired by its sumoundings.

CLIEMT
Hotel Owners of whaot currently is “The Fainsedys on the Bay”
on erf 2547 The Foirway and Victoria Eoad, Comps Bay, Cape

Tewn.

CIOMCERT

My design ralleclts the life of Zwarle Maria Ever! which was
anslaved and became the rches! woman in the colony oncea her
freedom waos boughi. She owned the farm which Camps Bay is
located on now. My dasign will reflect The iugorious Nife sha lived
imhar era and my dasignis in remembrance of har. Maria died of
smallpeox in the epidemic and right aftar sha signed off har will to
her son Johannas, Johdannes passed away Iwo weeks aller his
mom and the farm confinued o remain in the heirs of the Family
untii 1780 and wera then sold o Johan Ludwig Warnich who

renamed the larm as Ravensiein.



THE RAVENSTEIN
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A Lobby Seating

B. Bar and bar seating

C. Lobby Seating infront of the elevators with complimeantary
refreshments

O. Reception Desk
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Level 1 Floorplan



Bolling water

Own Tead blend

Tea to enjoy

Tea Maker
NTS

I, Choowe your own tea mikure from the fresh
Feris, pdarits and foweess in iha shabee,
2, Add the mixfure in the middis conister in the tea
MgEer,

4. Add boling wabar in the fist canister in taa
maker and et the water wn o go threugh all the
conisters,

4. Enfoy your own blend of tea.

Maria’'s Tea Bar is inspired by her favorite hobby

which was gardening. You are able to make your

own tea creation by choosing from flowers, herbs

and plants which are displayed in shelves. Tea mixing

is a self-exploration process. There is no standard

recipe. You can only find your own unique taste
through trial and error.
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E. Beoch Bar Seating
F. vintage Catamaran to enteriain guess
. Beach bar

The beach bar is inspired by the way people used
fo freat Camps Bay as hot picnic spot. People used
to call Camps Bay the Cape Riviera because
everyone came to picnic next to the beach and
on the lawns. Therefore my beach bar and
loungers is picnic style. the baritself is a bicycle cart
and is mobile in memory of the tram that used to
run along Camps Bay. My beach bar will be a
luxury on the beach where cold drinks and snacks
is served on the beach.




Beach bar Elevation
Scale 125

Beach bar Plan
Scale 125

e e |

Beach bar Section
scale 125
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The dining and bar area is inspired by Maria’s
dad, Evert, who used to work infimately with
the vineyards on the farm and therefore the
bar and dining is named after him.

H. Restuarant Seafing.
. Fine Dining Seating

000 0

L o R

Restaurant Seating Plan
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Level 3 Spa Floorplan
Scale 1:100

Pr=ra s i oy

=T

TTRT TR A TR

4??

o .
1

=

i

i

ol
=
=

teatl

O
O

FACILITIES

Treatment suites including couple suites

Woater Therapy

Steam Room

Sauna

Shower Experience

Relaxation Lounge and Health Bar

The spa will be called the Anna
spa named after Maria's mom
who was the rock of the family,
the one fo keep them calm
and relaxed. The spa's color
palette is inspired by the rocky
surfaces that surrounds Camps
3ay.

Ao Gpn Beceplion and Wailing Ao
. Couples Treatment Boom

12



L. 3cun
fd. Steom Room
M. Weater Therapy Booam
0, Hecllh Bar

AL
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AMENTITEES

Ocean or Mountain view Internet Access - Wifi
Breakfast Queen Size Bed
24 Hour Room Service Minibar and Snacks
Satellite Or Cable TV Hair Dryer
Shower Flat Iron
Sitting Areq Curler
Nespresso Coffee Machine and Pods Tolletries
Tea Netflix
r
A

P. Badroom Type |
L2, Ensuite Tvpe |
®. Bedroom Type 2
% Enwmiita Type 2

I. Desk Ared

U. Miri Bar and TV

V. Fossage and BIC:

14
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Scale 1:50

Level 5 Bedroom Floorplan
Roomtype 2



2.
91 BREE STREET

Patteserie | Brasserie | Club | Hospitality

BRIEF
You had te design a 3 story restavrant including a Palteserie
wilth a shop, all day cafe, Brosserie and a Private clulb, The

Rastaurant haod o be in a typical European Cafa styla.

CLIEMT

Bestaourant and Guesthouse ownears Warfick and Lisa Goosen,
Waorld class ohef Liam Tomlin and wife.ol the world closs
chef, lan Temlin ond Earen Wilhalm

COMCEPT

Every morning when you pass ¥1 Brese Streat vou wil be ssduced by fhe
French palissenia stall thal will be on the side wwalk of the building. This skall
can be renfed oul o wEdL’jr’IQS O exlra moome and can go o
weekend moarkets. The ground floor wilt consst of o dell where o 20N
agrob o quick and 1ashy take away or if you want fodlinger o bif longer you
can eat of the ol doy cate with fresh akery goods on the mend, aswell
as g beautiid otternoon teq that nchides chompagne deconated
beautifull, The coafe will irclude an inskagrammabée weall that wdll aftract
more pacple aseel oz do marketing for the cofe all by itself. The Brossornic
will ber aninformal restaurant space whers hearly foods will be served with
a nice bar with o beautiful wine cellar fo accompany the food with
debcious wine. The Brassene infaraor 5 o typical Intenor of o Brassere. The
axposed back will be kept 1o show the choracter aond herfage of the
buillcing, The spoca will be worm ond wealcoming with the curomos of
good food. The Club will be exclusive fo its members and will include o
bar, an whisksy bar which will have an area whara you can do whiskey
laslings. The second Boor will also inclode an game aed shoere poker
nights can e hald. This Cloeb will mostly B Bee an bypical sigar lounge and
There will Glsc e o Shonane Cred whisre YOur Cigors Can De kept 10 your
riest it
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PROVENCE HOUSE

91 BREE STREET
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A. Facade of building showing the Patesserie cart which can be

rented out ro weddings, markets,etc. This cart is being used 1o sell

take away coffee and selling freshly baked goods when it is not

rented out.

B. Patesserie bar to sell freshly baked goods.

C. Champagne bar. The All day cafe hosts all day high tea and the
C. champagne pairs nicely with the high tea throughout the day.

18



GROUND FLOOR PLAN
SCALE 1:50
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D, Brasserie seafing and bar.
E. Braszsere seafting and kitchen view,

20



F. Private Dinirg roorm for dinner parties,etc.
G.Wine Cellar

21



FIRST FLOOR PLAN
SCALE 1:50
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BOITE DE NUIT

(french for nightclub)




H. Private dining room with fireplace for private functions, meaefings
o dinrers,

l. Cigar room and storage.

J. Whiskey room and bar.

24



| OMICE BANC O FROM WOMAS 1BRRA.

£ GREY CABLE DULUX TH 131

3 HERTEX CROWHN IN OCEAM.

4 HERTEX CROWHN IM ESTATE BLUE

S 1amia CLEAR REEDED GLASS FROM SOLLCENT.

& DEGIE HERRINGROMNE LIVING CARBOM BLACK Ol
7 LEMURLAM BLUE 2000 FROM WOMAS

B VERMONT SLATE FROM NOWOLAKM

¥ SHORT PFEARL PEMDANT FROM ELEVEMPAST

10 TORYD WOOD SEAT CAFE CHAIK BLACK FROM
ELEVYERPAST.

11 UPPER EAST SIDE LAKE FROM HERTEX HALIS,
12 BLACK CUTLERY

25



3.

FLORESTORE

Window display | Walling area | Retall
Runner up

FPartnared with Eeyla Aufrichtig

BRIEF
We were parlners in pairs and fold o design an Antechamber
for the new Forestore Ontrend storefront and waiting area

oul of the suppliers prodocts They display in the shop.

CLIEMT

Florestore Ontrend sitveated on 51 Regant Eoad, S=2a point.
Florestore Ontrend is an intaeractive spoce to connect home-
owners with designers, developers and a variety of reputabla

suppliers that you need o design and create a naw space.

COMNCERT

The antechamber s o space for customerns 1o feel at home, ot eose and
inspired. iInfluenced by the frmditioral materal baard and living room, The
Antechomber B g mullifunctional spoce o decomprass and create,
Florestore Onfrend 15 a showrsoom exhibiting the finast supplers in the
inferior game. Eoch supplier's product:s are disployad ssporotely within
e spoce; The bodrdioom  hoseyen is G space They all 1o come lagether
and show whare pabential s recognised and The real mogic happens,
The space hos Ihree tocal sectcons within if, The first s the sanitafion sfalion,
where sanlfation mests luxury, Saecoend |s the lounge where individuals can
relax, chorge thelr phone or inferact I the space. The thind spoce & he
magnetised ntenactive ‘matenal Doard” feature woll, where homeaownears
can pfay, confrost and bring together motedal oards from mutliple
Florestore suppliers, on the perdoraled stesl box, in o sense creating heir
own mafenal boards while they potientty wait. Florastore staff can even
uses il as a lool to enfice custorners fo include their products in Iheir
matenal scheme, Hare vanous suppliens sampldas will be moagnetised and
stared in the cabinets below, some will be dsplaoyed on the semple
shelves, alongside some of the fop inferor dasign books and magagines.
Tha mojority of fthe maotenal wsad within the spoce are from Florestore
suppars, ‘which will be an advocate for the products in thair oowen right.
Entaring into Horestora, The Anlechomber will be g warm, creative and
anficing gpocs, encoundgng homeownes o keap coming bock o
e,

26



A. Interacfive feature wall to create your own material board.
B. Wiew fo sfireet fo show the entire design.

27



C. Divider screen between entrance and waiting area.
D. Sanitation station and seating in the waiting area.

27
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FLOOR PLAN
SCALE 1:50
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FLORESTORE
TECHNICALS



2.

FLORESTORE

Window display | Wailting area | Retadil
Winnaers concept and plans for
installation,

Collab with Kevia aulrichilg, Rose Brits,
Kiara Taylar, Caitlin Botha, Alexa Coef-

res, Sath Frieslaar

The 3 winning projects collabed and created a new design
for the Florestore Ontrend storefront and did the installation

at 51 Regent Road, Seapoint.

29



E. Main Perspactive
F. Window display at night.
G, Window display during the day.

30



FLORESTORE
TECHNICALS

FLORESTORE CHALLENGE CEILING

LIGHTING LEGEND:

&

Aluminium recessed down lights.
SPECEUROLUE D1oaw DALIGHT ALLL TWIST
TILT U0 WHITE,

DEFTH a32mMm

10 UMITS

SWITCH
TOMATCH EMISTING AS SITE.
1 UNIT WITH & SWITCHES

LED LIGHT STRIP

SPEC: EUROLUX PR739 WARM WHITE SW
LED STRIP

HEIGHT: 1208

DERTH: GMM

LENGTH: 8140 MM

BOCADELLA PENDANT

SPEC: EUROLUX BOCADELLA PENDANT BLACK
TEL 327 GOW [P1118) AND GEILING GUP

FUNIT

GREY GLASS PENDANT

SPEC EUROLUX F1141GY GREY GLASS LED
FENDANT 5W GOB 300K AND CEILING CUP
AUNITS

WAITING | [
| _:.___E,.Jl.._,
|

T

R

e, e

=
i

S e i e R

o
o e

Seninhio bl bl b e b

LIGHTING PLAN
SCALE 1:50
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FLORESTORE
TECHNICALS

CEILING DETAIL:
/) WAITING |
AREA o E
EQ STFHEIF r E
RECESSED CEILING 1 S0uWA ] :
,_LrL ] aoo | 50
— a: 15ED i
= N L = :
* .
-
2!

FLORESTORE CHALLENGE CEILING

25k WHITE SHADE

g

RN

CEILING PLAN

SCALE

Tr&a
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FLORESTORE
TECHNICALS

SAHITARY BASHM VERD
WASHEOWL BY DURAWT WTH
ROUND WMEER 8Y MER

TIMEZER STRUCTURE CLAD

I AEL DHABF 'WHITE 8Y
MEDLITH.FRONT PaNEL TO BE
REMOWVABLE

16mm PURE WHITE MELAMINE CARCASS
WITH WHITE IMPACT EDGING. CRAWERS
T BE SMGLE FACE SATIN DUCO MOF
COLOUR MAMDARIN TUSK. 2Eenm
FINGER PLILL,

MAGHETIC WALL, SOLID SHEET
METAL 2-3mm. POWDER COATED
WHITE, FIXED ONTO SUPAWIOR

b AT

SOLD 0AK FNS
{324T0mm)

SHUTTER BOARD STAUCTLRE.
Zrnm X 8mrm BLACK EDGE TRIM
TO HIDE TILE EDCE CLAD 1N
ULTRA SAHARS MO FROWM

DISPLAY PLINTHS i WHTE (1), LEMOMY
MIST (2) AND GOLDEN DAFFODIL (3]
FROM LM

R CUSTOM MADE BY JOIMER

650 ,-"r

4367
4501645016450

-

—F

450 400
j':::r ]

SNANRANANNN

AB08

o é

y ZE— 7

’

%

1

HOMAG Mz ?
7

L

B

LAYOUT PLAN

SCALE

1: 50

SAMCERE OAK, LALEGND

AMGRG SIDE TABLE
FROM ELEVENFAST

STEEL TRAY TOP
EE;FFEE TABLE FRO

PaULA 3-SEATER M
MAYHE CREAM FRICM
SOFA COMPANY

CLASE BALUSTRADE
10mm TO BE SUPPLIED
B FLORSTORE

HATURAL 15 BAR
HEATED TOWEL RAIL
FROM CONTINENTAL
PLUWENE
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FLORESTORE
TECHNICALS

HSEE o

EAE A FWE

[EH gl e
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ELEVATICN A
OFPTIOM B
SCALE 1:20

SO0UD DAK FINS

(E2%P0mm) TO BE FIXED TO
FLODA. AMI UWCERSIDE OF
CEILNG

MAGHETM WaALL SOUD SHEET METAL 2-3mm.
POWOER COATED: 1M WHITE. FOEED: OWTD
SUPANDDD BACKING BOMRD {i6mm] OR

THLTTERSOARD

SHUTTER BRARD STREUCTURE. Zmim
Bem BLACK EOQGCE TRIW 10 HOE T
EDGE CLAD W ULTRA SAHARA W
FROW

ke

1Gmm PURE WHITE MELAMBE CARCASS
WMTH WHITE IMPACT EDGING ORAWEAS TO
BE SMGLE FACE SATH [LCO WOF COLOUR
HANDARIN TUEE. 20w FINCER PULL.

450
400

R AWER

ORF&WeH

R AR

3o

ELEVATION B
SCALE  1:20

60 a0

a0 60
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4.
FICBEL

Office | Atrium | Reoftop | Commercial

BRIEF

We werse o design an collaborative working envircnment
with o fun space workers i gensrate new ideas with guirky
designs surrounding them. The ownars of the building would
like to creale more fTorward Thinking designs into their com-
mercial bulldings. wWe hod to design 3 spaces including an
affice, the atrlum and a rooftop design. We ware also asked
fo think of Ideas to reuse one Il thelr gorage floors.

CLIERNT

Boxwood Properfy fund is an commercial landlord founded
by Rl Kane and John Qliphant and is respectedin Hhe indus-
fry, All the properties they invest in has excellsnl lvndamen-
tals and hod redevelapment potential, Their aim s fo create
clever and insplring office spaces that will remain relevant fo
the their fast-changing mathods.

COMCEPT

An alflice s o ploce vsed lor commercal, prolessonal aor Boreaecralc
wiork. The office is Beghl ard coloorul, | used yellow fo represen! Thea
feeling of hoppiness combined with blue thof represents imagination ond
freedom. Office spaces & moving fowands new office frends which
inchudes ks cubiclas and more opan desk space where yol con fas!
more comfortable almost more “at home", The office spoce w8 okso
include informal ssating, phone boofhs and saating booths that can act
B ndormial Bocrd roams. The wiorld s maoving 1o warmer and mars inviling
designs becauss of the pandemic,. Bveryone is used 1o swoeking af The
comlof of ther home and therelore office spaces should be st as
NG Qs our homes.

35



A. Office Reception
B. Waiting Area

36




C. Swing Seat and Informal Seating Booths
D. View of 3 board rooms

37
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E. BOOTH SEATING THAT CAN BE USED AS INFGRMAL BOARD ROOMS
F. WHITE BOARD ROOM THAT 15 TO BE USED TO WRITE DOWN NEW
IDEAS AND PITCH IT TO CO-WORKERS.

G.BOARD ROOM VIEW

39



OFFICE FLOOR PLAN
SCALE 1:100

ATRIUM FLOOR PLAN
SCALE 1:100

i ——

ROOFTOP FLOOR PLAN
SCALE 1:100

40



iTmU HI'E_H ET '3

H. Cafe which is the central point of the Atrium. The cafe is built for
tenants and workers to have a quick lunch or break.

I. Circle Booth seating when you want 1o make a phone call when
having lunch or just enjoying a fun type of seating option.

41



J. Axonometric view of the Afrium
K. Afrium View

42



OFFICE SECTION
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ROOFTOP SECTION

NTS
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L. Bar and barista for rooftop.
M. Rooftop bar view
N. First view of rooftop at entrance.
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3.
FG BISON COMPETITION

Restauront | Retall Pods | Cable Car station | Commercial

BRIEF

We werg fo deslgn a buliding connecting historic paints with the
help of an cobie car which will create an historle route and this
building will be an midpcint of these buildings. The building site
(Strand Street Quarry) is an haritaoge site where sandstone wsed
o ba removed 1o build The very firs! bulldings of Cape Town. In
the building we had o design a restaurant, & retail pods, anin-
lormalion center, ouldoor sedling, an arl gullery and a cabls

car station,

ZLIENT

Fg Bison is g trusted provider of wood-based panel products. PG
Bison is a proudly South African brand aond has more than 120
vedrs of experience. Their products help create beauliful and

stylish spaces.

COMCERT

The building's interior and extarior is inspired by the stone that
has been extracted in the past. The haritage of our country aond
neighborhoods s important fo me and that is why, job
apporlunities will be creagled by seliing the communities crall
wiork and lood, The Bestauran! will be selling raditienal Seuth
African tood to celebrate our heritage, My bullding will be
environmeantally friendly by powering the buliding with solar
panels placed on my bulldings roof,

46



Building Facade
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A. Artwork Retail Pod
B. Shwe Shwe Retail Pod

48



C. Bar View
D. Banguet Seating

49



E. Qutside seating
F. Bonfire seating

50



(. Cable Car Ticket Office
H.Cabile Car Waiting area

51



-

' ey R
A e
SR 7,
p——
w4 By B

A. Exterior view

B. Workspace View

C. BIC and Bench Seating View
D. Courtyard View
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NEW BUILD PLAN
SCALE 1:50
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ELECTHICAL OUTLET LEGEND:

B | Ewcincal Disirbution Board
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g | e

1;.! Data Poim

MOTEALL PLUGS DN WALLS
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POWER SKIRTING OR

CTHERWISE SFECIFIEL.
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LIGHTING LEGEND:

i

Aluminium recessed  down lights.

SMED. whie ioed ound S cam alumiruns doen
Byt wilh ramdsrree e lamgse. C510 rEamal
v

KOTE - 2 scam bighieie b2 by o Smmer saachss

Srwitch
Spac: CLFSAL while swiichae

s o

, =
p. s
b -"-f i
BATHROOM :

190

'.. i ... .r .-:-:J
8 COURTYARD © e y
o ! i
A
-
z
S— saste _'.t-";
]
¥
FLOWERBED
:‘,-"‘

LIGHTING PLAN
SCALE 1:50

65



N13%
=

e

o L B
e e g g 8

DOORS AND WINDOW SCHEDULE

SPLENT LA WO STRICLE D

— 'I

m— |

— i

— 1
gl s R [ e

66



8.
CO CREATE

Shared office space | Commercial

BRIEF
| had fo design an exclusive, daring and playful, members
only work environment where like-minded, creative profes-

sionals share a creative space.

CLIENT

Co Create on 24 Dreyer Street
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A. Reception and Phone
Booths

B. Seating Booths and
Entertainment Area

C. Informal Boarding Rooms

|

i CO.CREATE

i
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D. Seating Booths
E. Passage to Kitchen, Printer
and Bathrooms

F. Board Room
G. Entertainment Areq
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9.
ELEMENTUM
Guest house | Spa | Hospitality

BRIEF

Design a first world prototype for a global desti-
nation playground.

The prototype will be franchised and needs to
catch the eye of potential international inves-
fors.

Choose an Element and use it as inspiration for
the design. The element we chose was Earth.

CONCEPT

Within a radius of your sight thers are trees, green
pastures, high mountains and mysterious ravines. The
landscape around Tomsk, Russia is very diverse. You
put some forest perfume/insect repellent on and start
walking with your fellow nature lovers. Your ears become
more aware of birds songs, rusting tree leaves and
murmuring streams. In the embrace of nature you begin
to relax. The trees, the heart of the forest, are walcoming
you. Forest bathing opens the doors of our senses and
fuly engages us with the healing powers of nature.
You're using all of your senses while touching, looking
at, smelling anc listening to what maother nature has tc
offer. Nudism is said to be mostly an act of
self-discovery. The focus of the project thus became
designing a resort that would facilitate the process of
discovery and ideally corralate the spiritual nature of the
experience of nudism with the architectural environment
in a sustainable manner. Design decisions 1o
accomplish this were primarily based on people’s
environmental preferences and our predispositions for
natural settings as well as material quality.
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A. Check In Desk

B. Lockers behind Showers
C. Unisex Bathrooms

D. Vanity
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E. Pool

F. Spa Room
G. Mud Bath
H. Mud Room
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I. Bed and Soft Seating
J. Bath and Fireplace
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10.
RETAIL

Experience retail | Retail

BRIEF

Design an edgy. on trend retail store with an
eye-catching window display that will draw cus-
tomers intfo your UNIQUE store. This store should
push the boundaries and be nothing short of
memorable.

This store is a SPECIALTY store and your design
must have an emphasis on being an EXPERIENCE
with beautifully designed displays and storage

that is both functional and unique.

CONCEPT

My shop is a specialty shoe shop with lots of
tfechnology involved. In my store is visualization
screens that lets you visualize what the shoes will
look like on your feet without fitting them on
aswell as suction tubes to deliver the shoes when
you nheed them to fit on and feel the quality of
the shoes. The shoes can be fested out on the
frack field on the ground floor. The shoes is envi-
ronmentally friendly beccause the skins of the
shoes can be changed with a zip and only one
pair of shoe soles is needed for multiple shoes
styles fo be owned. There is a variety of skins such

as Leather, breathable sneakers, boofts, etc.
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TRACKER

DRIE

A. Window Exterior
B. First impression of shop
C. Reserve Lockers
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D. Pay Point
E. Elevator view
F. Suction Tube at Pay point




G. Suction tube and
H Ordering screens.
’ H. Signage by fitting beches.
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l. Staff Kitchenette
J. Shoe Storage

K. Staff Room View
L. Working Areq,
Tubes and Lockers.



11.
AIRSTREAM

frailer | Residential

BRIEF

Design an inspiring air stream frailer with an international aes-
thetic.

CONCEPT

My air stream is called the ‘dream stream’ as it has always
been a dream of mine to renovate an old trailer and fravel
along the coast. | imagined my air stream to travel along the
Gold Coast in Australia. The air stream trailer will accommo-

date to sleep 6 adulis.
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A. Lounge and soft seating that
doubles as a sleeper couch.

B. Kitchen

C. Worksoace

D. Dinetfter area with suspended and
automated bed.

E. Shower

F. Vanity

G. Kitchen

H. Toilet and bathroom entrance.

114
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l. Bedroom
J. Bedroom view
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12.
FOUR ON O

Apartment | Residential

CLIENT
My is a Financial Business executive {aged 32-45). He will be

sharing the space with his wife, she is a well published writer.

the Apartment block is on 4 Oliver Road, Sea Point.

BRIEF

This client is looking for a combination of modern and
classical elements, still keeping with the current frends, but
infused with a soffer, more sophisticated feel. They are very
specific about not wanting something that will date quickly,
and although on first impression they seem quite ordinary,
when it comes to good taste and style, they know what
they’re talking about.
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Eravite Plan
MTS

Kitchen Plan
MNTS
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A. Kitchen

B. Living Room

C. View from Kitchen Island
D. TV Room

E. Balcony

F. Balcony at Golden Hour
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13.
TEXTILES

Product Design

Textile Design is a process of planning and producing a

fabrics appearance and structure.

93



My tutti fruity textile are being sold by Orms printroom
https://online.anyflip.com/femy/yudh/mobile/index.html
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14.
UPCYCLE

Upcycle| Product Design

BRIEF

Upcycle is known as reusing an old product
creatively. Unwanted products or old
products are usually used in the process of
upcycling.

Your brief is fo create a bespoke functional
piece for the home / apartment / studio with
a beautiful ‘story’ behind it.

CONCEPT

| found an old suifcase and gave it a new
purpose by tfurning it into a new trendy drink
frolley.
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| named my drinks trolley the Bar Car .
| sprayed the inside of the suitcase rose gold to make it frendy. My
drinks trolley has wheels with stoppers on them just so that you can
use the frolley where ever you want and it will not roll away.
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15.
LIGHT DESIGN

Product Design

BRIEF

Design and create a working pendant light
that will be incorporated into your restaurant
project. This light may be positioned
anywhere in your space. You are free to PLAY
with a variety of materials and fechniques
when desighing the light, however, be sure
that the design of this product relates to your

restaurant interior

CONCEPT

My design was inspired by the Japanese
umbrella and the Kintsugi concept. Kintsugi.
also known as kintsukuroi which means golden
repair is the Japanese art of repairing broken
pottery by making the area of breakage with
lacquer dusted or mixed with powdered gold,
silver, or platinum, a method similar to the
maki-e technique. the circle perspex sheefts in
my designh represents the shape of the

tfraditional Japanese umbrella.
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